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How to Create a Realistic Facebook Advertising Budget

How are you supposed to come up with a budget for something like that? What is a ‘reasonable’
amount to spend? Especially if you've never run a single Facebook ad before.

That's a good question.
Let's start with a few other questions first:

e How much is your product or service?
e How many do you want to sell?
e What's your conversion rate already?

If you don’t have the answer to any of these, that's OK. We're just trying to put together a few
rough ranges. That way we can start estimating your sales.

For example, let's say:
Product value: $100
You want to sell: 10

Conversion rate: 1%

Now a little basic math can help us figure out that to make $1,000 off of 10 sales with a 1%
conversion rate, you're going to need 1,000 visits [or clicks on your ad].

So... how much is it going to cost to get those 1,000 clicks? That's what you want to figure out here.

Because it will tell you how much to set aside for a Daily budget, this is the max number you want
to spend each day to hit your goal. It's just a small piece of the overall Lifetime budget for the
entire campaign.

After defining budgets, you can select an objective so that Facelbook will automatically help you
do a better job of reaching your goals. For example, you can select either Conversions or Link
clicks as your Ad Delivery Optimization method to get the best results.
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| Budget & Schedule |

Define how much you'd ke to spend, and when you'd like your ads to appear. Learn more.

Budget ¢ Daily Budget v | €20.00
€20.00 EUR

Actual amount spent daily may vary. ©

Schedule © | * Runmy ad set continuously starting today

Set a start and end date

You'll spend no more than €140.00 per week.

Optimization for Ad Delivery @] = Link Clicks «

Bid Amount © | * Automatic - Let Facebook set the bid that helps you get the most
link clicks at the best price.

Manual - Enter a bid based on what link clicks are worth to you.

When You Get Charged © | Link Click (CPC)
More Options

Ad Scheduling ©

Delivery Type © ] Standard - Show your ads throughout your selected schedule
(recommended)

More Options

Hide Advanced Options =

Why mess with these options?

Because Facebook will help you out, for example, if you select clicks, their own system will
monitor and adjust to get you the most clicks.

If you choose conversions, they'll watch patterns for what's working (like what types of people,
what times of day, etc.] and help self-correct the campaign as it runs.

So over the first few days, you can actually expect results to improve a little bit.

That's how you determine what you should be spending in total. Here's how to adjust the
incremental bids (like how much you spend per click] to get the most bang for your buck.

Optimization for Ad Delivery ©* | Link Clicks «

Bid Amount © Automatic - Let Facebook set the bid th{t helps you get the most
link clicks at the best price.

* Manual - Enter a bid based on what link Elicks are worth to you.
€1.00 per link click

ISuggested bid: €0.59 EUR (€0.43—-€0.88)

When You Get Charged © Link Click (CPC)
More Options
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Your two main bidding options are manual and automatic.

Manual means you can control the limits for how much you spend. But automatic is good when
you have no prior experience of what an ‘acceptable’ limit should be.

The other important point here is that your Cost Per Click isn't the primary metric you should be
watching. Instead, the Cost Per Action [or Lead or Acquisition] is when you're driving product or
service sales. So by selecting Automatic bidding, it will help adjust things for you to maximize what
matters: sales.

You can also use Delivery Schedules to adjust how much you're spending by day of the week (or
even time of the day]. For example, it makes no sense to show ads on weeknights or over the
weekend if your office is only open from 9-5 to take phone calls and respond to new leads.

Ad Scheduling & Run ads all the time
¢ Run ads on a schedule
Ad scheduling only works with lifetime budgets.
Your ads will be served in your audience's time zone.
For example, if you select 8am - 10am, your ad will be served to
people from 8am to 10am in their local time.
12am  3am fam Bam 1Z2pm  3pm Bpm Spm
Monday
Tuesday
Wednesday
Thursday
Friday

Saturday

Sunday
Every Day
I Scheduled hours are shaded blue

After running campaigns for a few weeks, you might also notice that certain days or times
generate the best results for the least amount of money. SO you can use this option to control how
and when your ads are shown throughout the course of the week.
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Last but not least, Delivery Type dictates how frequently you want ads shown. For example, you
can have them shown as quickly as possible [exhausting your daily budget the soonest]. Or you
can spread them out evenly throughout the day.

Optimization for Ad Delivery ©  Link Clicks «

Bid Amount © Automatic - Let Facebook set the bid that helps you get the most
link clicks at the best price.

*  Manual - Enter a bid based on what link clicks are worth to you.

€1.00 per link click

Suggested bid: €0.59 EUR (€0.43-€0.88)

When You Get Charged © Link Click (CPC)
More Options

Ad Scheduling © & |

+ Standard - Show your ads throughout your selected schedule

Delive o
i Lo (recommended)

Accelerated - Show your ads as quickly as possible

Hide Advanced Options -
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